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With 965 respondents and strong industry representation, we have gathered valuable insights into
the sector, including key challenges and opportunities for the next 3-5 years.

Question: “Which area of the screen industry do you primarily work in? What type of content do you usually work on?”

Type of content usually worked on

Primary area of work in the industry

| B Producers Creatives M Government & Platformsl

Producer | 44%

Writer

Director

Creator

Actor / performer
Crew

Editor

Developer
Cinematographer
Screen agency (government)
Education institution
Content distribution
Broadcaster / streamer
Other’

Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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Feature films

Drama series

Short films
Documentaries

Web series
Commercials / corporate
Other TV

Children’s

Games / interactive

Other
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When asked to describe their feelings about the Australian screen industry in one word,

respondents expressed a spectrum of emotions, ranging from concern to hope.

Question: “What is one word that best describes how you are feeling about the Australian Screen industry?”
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Respondents are most optimistic about the future diversity of stories and storytellers but express
anxiety about job security and project funding availability.

Question: “Considering the Australian screen industry, please select the option which best describes your view of the outlook for each of the following aspects over the next 3-5 years.”

8% %
Will significantly worsen 12% 13% 10%

Will worsen 16% 24%
29%

28%

32%

42%

No change

41%

28%

Will improve

24%
21%

17%

6%
o . o o
Will significantly improve | 4% : 1% : 20 1% : 1% : 1% : 1% :
Diversity of Demand for Level of Ability to reach Ability to stay on Labour market Ability to secure Job security
stories and Australian industry audiences top of trends project funding
storytellers content collaboration

A4

In descending order of outlook positivity (Sum of Will Significantly and Will Improve)

Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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Respondents identified economic viability and global distribution opportunities as the top two
priorities for the Australian screen industry to focus on over the next five years.

Question: “How important do you think each of the following areas is for the Australian screen industry to focus on over the next 5 years?“
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Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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Project funding is viewed as the most necessary support from industry bodies such as Screen
Australia.

Question: “What types of support do you need most from industry bodies like Screen Australia?”
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The Producer Offset is seen as the most helpful form of financial support. Around three-quarters
of respondents expect production costs to rise by more than 10% over the next 3-5 years.

Question: “Rate how helpful you believe each of the following Australian screen industry incentives are to the growth and competitiveness of the total industry.” & “How do you
expect Australian production costs to change over the next 3-5 years?“

Helpfulness of screen industry incentives

Cost of production change (3-5 years)

Not helpful at all 8% Significant increase
1% T% (>30%)
- > 10% 9% 1% 11% Not very helpful
13% L
20% ) S‘élé)t‘)]/siantlal increase
15% (20%+)
19% 23% Neutral
18%
20%
Moderate increase
Very helpful 36% (10_1 9%)
58% N
44% 48% 42% 49% ;\S(l‘llglg/tt’)mcrease
0,
34% Extremely helpful 39 No change
14% Decrease
Producer PDV offsets Direct agency Location State-based Digital All respondents
offset funding (State offsets incentives games offset

or Federal)
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In descending order of perceived helpfulness (Sum of Extremely plus Very helpful)

Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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Respondents highly value Screen Australia's support for production and development but see
room for improvement in important aspects such as providing industry trend insights.

Question: “How would you rate Screen Australia on each of the following aspects?“
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Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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There are varying levels of understanding of industry trends, with producers generally
demonstrating the strongest understanding.

Question: “Do you feel you have enough understanding of the trends in the following areas?“
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I Good understanding Little Understanding
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Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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There is a strong consensus among respondents that social media and SVOD viewing will increase
significantly over the next 3-5 years, likely at the expense of FTA and public broadcasters.

Question: “How do you think demand for different types of Australian content will change over the next 3-5 years?“ & “How do you expect where Australian's watch screen content will
change over the next 3-5 years?”

Significantly higher - Higher - No change Lower - Significantly lower

Change in demand for types of Australian content

Change in where Australians watch content
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The majority of respondents express concern about the increasing use of Al in the industry, but
more than half of those who feel prepared are excited about its potential.

Question: “How do you feel about the increasing use of Al in the screen industry?”, “How prepared do you feel to adapt to new technologies like Al in your work?” & “In what ways do

you think Al could impact the screen industry?“

Very concerned

Somewhat concerned

Indifferent

Somewhat excited

Very excited

27%

29%

16%

20%

8%

All respondents

Preparedness for Al

Not at all prepared

Not very prepared

Adequately prepared

Somewhat prepared

Very prepared

15%
Replace human
roles

29%
Streamline
processes

21%
Improve audience
targeting

25%
Enhance creative
possibilities

11%

Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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While producers are broadly satisfied with their careers, most respondents across all role type
anticipate a challenging outlook for the Australian screen industry.

Question: “Overall, how satisfied are you with your career in the industry?” & “How would you rate your current level of optimism about the Australian screen industry?”

Career satisfaction

Very dissatisfied
18% °

0 Somewhat
23% 21%  jissatisfied
o 41%

39% Satisfied
20% Somewhat satisfied
16% 18%

21% 19% Very satisfied
6% 6%
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Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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In a time of change and disruption, there is a significant opportunity for the industry to unite and
collaborate around shared goals, ensuring a vibrant and sustainable Australian screen industry.

Question: “How would you describe the level of collaboration within the Australian screen industry?“

100% 100% 100% 100%

Not very collaborative

Moderately collaborative

Very collaborative

Creatives Producers Creatives / Producers Government & Platforms

Source: January 2025 Australian Screen Industry Participant Survey (N=965)
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